[image: image1.emf]
American Academy of Periodontology Foundation
Principles for Interaction with Industry

and Other Organizations

Adopted: October 29, 2010

Introduction

The mission of the American Academy of Periodontology Foundation (AAPF) is

to improve the periodontal and general health of the public through increasing public and professional knowledge of periodontal diseases and their therapies, stimulating basic and clinical research to generate new knowledge, and enhancing educational programs at all levels to create opportunities in periodontal education and practice.

AAPF acknowledges that opportunities and resources exist through partnerships

and joint ventures that can serve to increase the Foundation’s financial wherewithal so as to further its vision and mission, provided that these relationships are in agreement with its core values. The maintenance of public trust and AAPF's integrity, ethical standards, and credibility are of paramount importance and will be protected with the utmost vigilance.

The principles outlined in this document serve as a general guide addressing the

philosophy of AAPF on relationships with industry and other organizations (e.g.

corporations, government agencies, foundations; hereafter referred to as “entities”). In approaching and executing these relationships, the AAPF will coordinate its activities with the American Academy of Periodontology (AAP) so that benefits to both organizations can be maximized and a unified effort can be demonstrated to other entities.

Suitability of Relationships

AAPF will proactively develop relationships with those entities that wish to provide financial assistance to AAPF or, through their products, activities, and/or their philosophy, enhance the quality of life for patients treated by members of the AAP and are aligned with AAPF’s mission. Before AAPF enters into any programming relationship or collaboration, a clear delineation of the parameters of such engagement are communicated to the potential partnering entity:

• Bolstering the AAPF’s financial capability to fulfill its mission.

· Maintaining and supporting the mission and goals of AAPF and AAP.

• Acting in the best interests of optimal oral health for people.

• Offering no actual or implied AAPF or AAP endorsement of the entity’s

products or services.

Appropriateness of Activity

Public education campaigns and/or programs developed by external entities can

have great merit and are of potentially significant benefit to the public, AAP members, and their patients. Participation will be determined based on AAP and AAPF priorities.

Partnerships with entities that wish to donate to AAPF via cash, pledges, royalties, or in-kind are also welcome to lend their support so that AAPF may possess the resources to better fulfill its mission.

Objectivity and Editorial Control

Sponsorship of AAPF programs does not permit influence over content, nor does

it imply AAPF or AAP approval or endorsement of an entity’s policies or products, whether a program is funded by a single source or multiple sources.

For programs developed by an external entity for which AAPF collaboration is

sought, AAPF will require review by a task force of expert advisors of all program-related materials to ensure that quality and accuracy are in accordance with the standards of AAPF materials. The task force will be appointed on a case-by-case basis by the president of AAPF. Upon approval of the task force and the AAPF president, AAPF will allow the use of its name and logo to signify its participation in these worthwhile collaborations. The use of the AAPF name or logo must not be used as an endorsement, either actual or implied, of an entity or product. The AAPF logo will be accompanied by the following statement:

The American Academy of Periodontology Foundation (AAPF) has reviewed this

material to ensure scientific accuracy and the use of the AAPF logo does not imply endorsement of the company’s products.

AAPF may also be approached by a company requesting that AAPF send a letter along with product/service information to donors. The same process and disclaimer statement noted above will be utilized.
